


We live in the age of the 
empowered consumer



Commerce is evolving rapidly 
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DtC Wine Sales are rising -
26% in 2017



“I think the value of DtC is greater 
because you’re selling it direct. The real 

value is creating a marketing connection 
with your customers, a connection that 

your competitors can’t.”

- Alex Ryan, CEO of Duckhorn Wine Company



WHAT they want

WHERE they want it

HOW they want it

WHEN they want it

Customers expect



Technology empowers you to deliver 
personalized experiences at scale



Capture Customer Information



Send the right 
content at the 
right time



Measure Results



Consumers expect the 
same experience across 

channels




