


• Waiter from Dallas who fell in love with wine as a teenager



• Moved to Napa at the age of 24 and started my winery at 

age 26



• First vintage was a whopping 8 barrels of Napa Cab Sauv



• Grew the brand to around 2,000 cases without any 

employees or truly defined business processes 



• As the sales and wine club grew, I saw myself recreating the 

same emails and correspondence over and over (which take 

time…) 



• Follow up began to fall thru the cracks costing 

me big $$$



•

• Lead generation slowed and my business 

tapered off



AND THEN I DISCOVERED 

MARKETING AUTOMATION







The learning curve was steep

as there are a ton of products 

to wade thru… each different 

in their potential fit for the goals 

of the business



















I didn’t want my 

communication 

to sound robotic





Integrations to the wine world 

are scarce…









Here’s  and 

example of 

how
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INSIDE THE SEQUENCE
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