
FedEx Supports the Oregon Wine 
Industry

• Oregon Winegrowers Association Rate Program

• Oregon Wine Symposium

• OWB/TEXSOM

• Willamette Valley Wineries Association

• Southern Oregon Winery Association

• Oregon Tempranillo Celebration



FedEx Distinct Advantages
• Oregon Winegrowers Association Rate Program

• Hold At Location (HAL) Expansion 

• Temp Control shipping location expansion / winter expansion to come

• Improved integration with industry software leaders 

• Saturday delivery advantage to residence 

• Appointment delivery and evening delivery



YOUR ADVOCATES
I N L O C A L ,  S TAT E A N D N AT I O N A L G OV E R N M E N T

PRESENTED BY:

JANA MCKAMEY

Director,  Government Affairs & 

Member Relations

KEVIN CHAMBERS

Owner, Koosah Farm



The Oregon Winegrowers Association advances and 

protects the investments of its members. Harnessing the 

power of statewide consensus, the OWA stands as a vital 

advocate for the health, growth and economic 

sustainability of Oregon’s wine grape growing and wine 

production community.

OWA MISSION 



• Funded by membership dues

• State and federal legislative and 

regulatory advocacy

• Compliance updates and guidance

• Cost savings opportunities

• Tax funded

• Marketing Oregon wine

• Viticulture, enology and business 

research

• Education

• Media relations

WHAT ARE THE DIFFERENCES?OWA & OWB



LEGISLATIVE

OWA is the only statewide organization scanning the horizon for emerging 

issues and advocating to policymakers at the state and federal levels to 

ensure the Oregon wine community’s continued success.

REGULATORY

As the regulatory landscape becomes more complex, OWA members stay 

informed through timely compliance guidance and updates.

SAVINGS

Capture saving through preferred pricing with various benefit partners. 

THE REASONS TO JOIN



VISIT OWA AT BOOTH 124!

JOIN ONLINE: OREGONWINEGROWERS.ORG

JOIN US!
PROTECT YOUR BUSINESS, CAPTURE SAVINGS AND HELP 

ADVANCE OUR INDUSTRY



OREGON WINE BOARD 
UPDATE

2018 Oregon Wine Symposium



OREGON WINE BOARD 
MARKETING



MEET THE OWB MARKETING TEAM

Jess Willey

Marketing Director

Kai McMurtry

Assistant Manager

Consumer Marketing

Christina DeArment

Assistant Manager

Trade Marketing

Cecilia Willey

‘Lil Marketing Intern



WE’RE TAKING THIS SHOW ON THE ROAD

FUNDING: 

Awarded a $174,000 Specialty Crop Block Grant to execute 4 events in 

U.S. markets over the next 2 years

TARGET AUDIENCES: 

Influential trade, key media and high-potential consumers

FORMAT:  

Invite only master-level educational seminar for key buyers 

Tasting event for trade and media

Separate ticketed consumer tasting

STATEWIDE IMPERATIVE: 

We will showcase the full gamut of winegrowing in Oregon, ensuring 

diverse representation of varieties and producers around the state. 



#SQUADGOALS

Don’t expect orange cheese cubes and white table clothes at these 

events. Our operations and creative partners will contribute to the 

creation of a one-of-a-kind Oregon wine experience. 

In-market partners will help us navigate  

new markets and connect with the local 

trade and media landscape. 



FIRST UP, LOS ANGELES 

April 24, 2018

The Line Hotel

Los Angeles, CA



JOIN US

Winery spots went quickly for the 2018 LA event but stay tuned this 

summer for upcoming events announcements: 

Subscribe to the Grapevine Email info@oregonwine.org 

Join Facebook Group Oregon Wine Industry Collaboration Space

Regularly Check News & Events on industry.oregonwine.org



2018 OREGON WINE MONTH

This year is the 7th annual Oregon 

Wine Month.

OBJECTIVES

1. Build the Oregon wine brand 

with consumers

2. Encourage and enable a swell 

of trade support

3. Create a platform to amplify 

winery programs



NEW 2018 PROGRAM ELEMENTS

To amplify Oregon Wine Month we’re 

focused on enlisting and supporting 

distributors around the country with:

• Diverse point-of-sale material

• An Oregon wine master class led 

by Bree Boskov MW

The May edition of Wine Spectator will 

feature an Oregon Wine Month co-op 

advertisement anchored by the OWB 

and featuring up to 18 Oregon 

wineries.



WINE MONTH NEXT STEPS

FOR YOUR DISTRIBUTION CHANNELS:

• Encourage your distributors to order POS materials by March 1 
and register for the April 10 Oregon wine master class

FOR YOUR DIRECT TO CONSUMER CHANNELS:

• Attend the Wine Month webinar on February 23

• Order tasting room POS materials by March 1

• Download graphics and templates for your promotions

• Add your wine month events to the consumer calendar

All of these actions can be accomplished on the industry toolkit:

industry.oregonwine.org



2018 OREGON WINE TOURING GUIDE

Third edition printed February

• 70,000 copies, an increase of 

nearly 17%

• More than 500 tasting room 

listings included

• All new story content, 

photography and regional 

itineraries

• Complimentary for wineries and 

tourism related businesses



OREGON WINES FLY FREE

New POS material professionally 

printed and available upon request



OREGON WINE BOARD 
MEDIA RELATIONS



ADDRESSING YOUR #1 PRIORITY 

According to the 2017 Annual Industry Survey, the industry believes 

the OWB’s most important activity is:

Media relations, including media tours and outreach to writers



2017 MEDIA MENTIONS OF OREGON WINE

Oregon wine garnered over 9.8 billion impressions in more than 

12,000 articles, up 50% from 2015. This is an average of 33 per day.



• Nurture relationships with wine, 

food and travel writers 

• Media tours are the hallmark of 

media relations in bringing media 

to your wineries and vineyards. 

• We now have three media tours:

✓ Symposium + Chardonnay 
Celebration

✓ Cross border tour in May

✓ Summer FAM/IPNC

OWB KEYS TO MEDIA SUCCESS IN 2018



• Pitch Oregon wine industry and 

winery stories to media

• Support national and local media 

with story ideas, photography & 

more

• Issue press releases highlighting 

relevant industry news

• Send monthly media opportunities 

to Information Sharing Task Force 

and Grapevine subscribers

OWB KEYS TO MEDIA SUCCESS IN 2018



OREGON WINE BOARD 
EDUCATION



OREGON WINE BOARD STRATEGIC PLAN

Develop awareness & 
appreciation of Oregon 

wine quality among 
consumers and trade.

Engage with trade 
influencers to increase 

the availability of 
Oregon wine.

Drive competitive 
advantage through 
industry education.

Foster industry 
understanding and 
impact of funded 

research.

Cultivate industry 
adoption of and 

engagement in OWB 
programs.



ONLINE EDUCATION RESOURCES

Visit industry.oregonwine.org/education for:

• Profit & Margin Calculator for growers and producers

• Workshop and webinar resources

• Oregon Wine Symposium presentations and videos

• Links to outside resources 

New Profit & Margin Calculator



EDUCATION PROGRAMS 2018

Program
Industry Ed

Vit/Eno
Industry Ed

Business of Wine
Trade Education

Oregon Wine Symposium X X X

Effective Vineyard Spraying Workshop X

OWB Profit & Margin Calculator Tool X X

Oregon Wine Industry Salary Survey X X

Resource Studio Updates & Edits X

Oregon Wine Month Webinar X

Oregon Wine Month  Webinar Distributor X

WISE Academy Workshop X

Profit Calculator Workshops X X

International Trade Masterclasses X

Domestic Trade Masterclasses X

Clean Plant Material  Meetings X

Soft Pruning Techniques  – Francois Dahl X

Understanding Smoke Taint & Mitigating the effects X



EDUCATION OPPORTUNITIES

Foster increased 
opportunities for 

industry education and 
understanding and 
impact of funded 
scientific research

▪ Perform critical needs 

assessment and develop 

RFP process to develop 

education programs that 

address specific needs.

▪ Continue to develop 

educational resources that 

foster engagement in OWB 

marketing programs and 

trade education.

▪ Work to develop 

educational opportunities 

that translate OWB funded 

research into learning 

opportunities, including live 

workshops and webinars.



GET INVOLVED

Join an education committee: bree@oregonwine.org

Thank you to all the producers who gave their time and knowledge on an 

Education Committee in 2018, Vit/Eno, Wine Trials and Business Education. 

The Symposium and Education calendar would be nothing without your 

commitment to this industry. Thank you!

Upcoming Events:

• WISE Academy Workshop: 7 Secrets of Sales – April 16-18, statewide 

• Clean Plant Material  Meetings – May 2-3

• Understanding Smoke Taint & Mitigating the effects – Dates TBD Southern Oregon 
(tentative June)

• Soft Pruning Techniques with Francois Dahl – Dates fall 2018 TBD

• Profit Calculator Workshops – March 26–28, statewide

mailto:bree@oregonwine.org


QUESTIONS?
VISIT US AT BOOTH 543


