
REACH 3 MILLION+ READERS AT DISCOUNTED PRICING! 

ADVERTISER PACKAGE:

• In-Book Feature: brand messaging, bottle shot image, url and logo

• Added Value (E-Newsletter): A native sponsored post with a clickable mention of your winery’s name 

featured in a Wine Spectator email newsletter (40,000+ opt-in subscribers)


COMMITMENT

• Advertising Rate: $3,500.00 net per insertion

Source: 2020 GfK & MRI DB

WINE SPECTATOR PRINT PRESENCE

• 3 Million+ Audience Footprint

• 7 Readers Per Copy


• 390,912 Paid Circulation

• 36 Minutes (Average Time Spent Per issue)

Wine Spectator is once again offering Oregon wineries the opportunity to be 

featured together in the March 2022 issue that has our annual Oregon Wine Report! 


Leverage the power and authoritative voice of Wine Spectator by building brand awareness, 
highlighting virtual tasting programs, and driving sales to your winery. This co-op page will be 
designed by Wine Spectator and encourages readers to visit Oregon and buy Oregon wines.

OREGON WINERY CO-OP ADVERTISING 

OPPORTUNITY - MARCH 2022 ISSUE

December 31st, 2018 spread



May 2019 page

November 30th, 2021 page

December 31st, 2019 page



ASSETS TO PROVIDE:


• Bottle Image: Hi-res, 300 dpi, TIFF       

or JPG file


• Logo: Hi-res, 300 dpi, EPS file


• Copy: Up to 30 words


• URL: Website


MARCH 2022 ISSUE

Oregon Wine Report


ISSUE DATES: 

• Subscriber Mail Date: 1/28/22

• Newsstand On-Sale Date: 2/16/22


DUE DATES: 

• Space Close: 12/23/21

• Materials Due: 12/31/21


CONTACT:

Cheryl Lewis - Vice President, 

West Coast Ad Director

clewis@mshanken.com   

415-673-2040 x1

*example of native post. Winery 
name will be mentioned and click-
thru to their website.

OREGON WINERY CO-OP ADVERTISING 

OPPORTUNITY - DETAILS + DATES


