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Tourism Product Development

“Tourism products are the basis for a destination’s tourism sector operation:
unless the tourism product meets the needs and expectations of tourists, the
destination cannot realize its full potential. However, only few destinations
focus their attention on the development and delivery of the various

attractions and activities that make up the tourism product.” - UNWTO



Tourism Product Development

“A tourism product is anything that can be offered for attraction, acquisition
or consumption. It includes physical objects, services, personalities, places,

organizations and ideas.

Generally, tourism product is designed as an augmented product, which is the
totality of benefits that a traveler receives. People do not buy products, they

buy the expectation of its benefits.” — Business-Marketing.com
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Our Approach

Community-Based Development
* Regional economic visioning
* Network development

* Experience-focused action team development

Destination Management

* Providing solutions

e Education

* Workforce development




Our Approach

Statewide Product Development

* OQOutdoor recreation / bicycle tourism

* Culinary & agritourism

* Visitor transportation
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CULINARY AND AGRICULTURAL TOURISM

Food-based:
HEVEES
experiences
authentic local
flavor

Farm and ranch-
based: Traveler
experiences

working
landscape

AGRITOURISM CULINARY TOURISM
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CULINARY &
AGRITOURISM
REGIONS




DEVELOPMENT THROUGH ACTION TEAMS







1@ 2016 FARM TRAIL MAP

Old Town Marketplace Farmers Market

Farmers, Artisan & Seafood Market
250 First St. SW, Bondon, OR 97450
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Valentine Blueberries ¢}/ s

sk By Fom b P St 51415y
West of Hwy 101 on Sydnam Ln., Langlois, OR 97450 5
(541} 348-2363 7T

0y

D Farm
Farm Nursery JN ‘l .
45295 Hwy 101, Langlois, OR 97450 ~ 4™ 7t
(S41) 515-8672

The Spoon

Restourant & Speciolty Foods %
48396 US. 101, Langlois, OR 97450
(561} 348-1015

Valley Flora yayury

U-pick Produce & Form Stand
Floras Creek Rd., Langlois, OR 37450 FLORA
(SAL) 348-2180

Jensen Blueberries ‘
U-pick Blusberry Farm -

46760 Hwy 101 Langlois, OR 97450 ENSEN
(S41) 348-2473  BLUEDEIRIES

NS wild Woods Farm
SOUTH WILLAMETTE VALLEY

Form Stand
92584 Silver Butte Rd.. Port Orford, OR 97455 prmeres

Golden Harvest Herban Farm
Deli &
620 9th St. Port Orford, OR 97488 o'“" =
(619} 451-1370 +-eana R

Port Orford Community Co-op/
Farmers Market

a Farmers Market &
Play Pinot Bingo | SOUTH WILLAMETTE VALLEY, OR Hwy 101 & 8th St Port Orford, OR 9746!
(541) 366-2067

http://bandon.com/farm-to-table




Product Development Considerations

What are your key assets?

What is your competitive advantage?
* What makes you unique?

* How are you currently perceived?

What do you want to be known for in 15 years?
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