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Tourism Product Development

“Tourism products are the basis for a destination’s tourism sector operation: 

unless the tourism product meets the needs and expectations of tourists, the 

destination cannot realize its full potential. However, only few destinations 

focus their attention on the development and delivery of the various 

attractions and activities that make up the tourism product.” - UNWTO



Tourism Product Development

“A tourism product is anything that can be offered for attraction, acquisition 

or consumption. It includes physical objects, services, personalities, places, 

organizations and ideas.

Generally, tourism product is designed as an augmented product, which is the 

totality of benefits that a traveler receives. People do not buy products, they 

buy the expectation of its benefits.” – Business-Marketing.com
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OUR APPROACH



Community-Based Development

• Regional economic visioning

• Network development

• Experience-focused action team development

Destination Management

• Providing solutions

• Education

• Workforce development

Our Approach



Statewide Product Development

• Outdoor recreation / bicycle tourism

• Culinary & agritourism

• Visitor transportation

Our Approach



NETWORK DEVELOPMENT



NETWORK DEVELOPMENT



C U L I N A RY  A N D  A G R I C U LT U R A L  TO U R I S M

Farm and ranch-
based: Traveler 

experiences 
working 

landscape

Food-based: 
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experiences 
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flavor

AGRITOURISM CULINARY TOURISM 



CULINARY & 
AGRITOURISM 
STUDIOS



CULINARY & 
AGRITOURISM

REGIONS



DEVELOPMENT THROUG H AC TI ON TEAMS



OREGON AGRITOURISM NETWORK



OREGON FARM TRAILS



Product Development  Considerat ions

What are your key assets?

What is your competitive advantage?

• What makes you unique?

• How are you currently perceived?

What do you want to be known for in 15 years?



THANK YOU – QUESTIONS 


