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IF YOU DO ONE THING…

Read the Grapevine!

• Media calls for wine

• Webinar and workshop sign-ups and recordings

• Updates on OWB-funded research

• Marketing programs

• Partner news

• Events to attend or participate in

• Competitions to enter

• Educational seminars and conferences

• Grant opportunities

… and much, much more

SIGN UP BUTTON AT BOTTOM OF HOMEPAGE 

→ INDUSTRY.OREGONWINE.ORG 



AND ABOUT THAT WEBSITE…

INDUSTRY.OREGONWINE.ORG

• Marketplace

• Marketing toolkits

• Oregon Wine Profit Planner

• Industry events calendar

• Recordings of educational seminars

• Grapevine archives

• OWB-funded research reports

• Board of Directors information and meeting minutes

• Annual winery and vineyard census report

… and much, much more

NOT FINDING WHAT YOU’RE LOOKING FOR? 

EMAIL US: info@oregonwine.org



ANNUAL VINEYARD AND WINERY REPORT



“The Oregon Wine Board shall operate for the purpose of supporting 

enological, viticultural and economic research 

to develop sustainable business practices 
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and supporting the promotion of Oregon’s 
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Your participation needed!

• Get insights on your own wine club while helping our 
community gain a better understanding of Oregon wine clubs

• Next round of winery recruitment in March 2019

• All data is strictly confidential and reported in aggregate only

Want to learn about your wine club?

Have questions you’d like included in the study? 

Visit Dr. James Sterns at the OWRI booth #150 tomorrow 
morning or email him: jastern@oregonstate.edu

OWRI / OSU WINE CLUB BEHAVIORS STUDY



NEW STRATEGIC PLAN FOR 

VITICULTURE AND ENOLOGY RESEARCH

JASON TOSCH

OWB DIRECTOR & RESEARCH COMMITTEE CHAIR
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A BRIEF HISTORY OF OREGON WINE RESEARCH (ABRIDGED)
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Cover crop trials at Stoller Estate, tilled vs. grass
Photo credit: Dr. Patty Skinkis

Pot-in-pot trials  Photo credit:  Dr. Paul Schreiner
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THE SITUATION

MORE INVESTMENT BEING MADE IN V&E RESEARCH THAN EVER BEFORE

RESEARCH IS AN OWB MANDATE

INDUSTRY AND LANDSCAPE ARE RAPIDLY EVOLVING

27 YEARS SINCE SILVER FALLS RESEARCH SUMMIT, 1991



THE TASK

… TIME FOR ANOTHER SUMMIT!

UPDATE VISION FOR OWB RESEARCH PROGRAM

EVALUATE CURRENT NEEDS OF GROWERS, 

PRODUCERS AND WINE BUSINESSES

SET STRATEGIC PRIORITIES FOR NEXT 5-10 YEARS



TIME TO PLAN A NEW RESEARCH SUMMIT!

Leigh Bartholomew Dr. David Beck Kevin Chambers

John Pratt Jason Tosch J.P. Valot

THE STEERING TEAM

http://silvanridge.com/wp-content/uploads/2013/05/JP-in-color.jpg
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INDUSTRY INPUT INTO STRATEGIC PLAN DEVELOPMENT

INDUSTRY-WIDE SURVEY SIX-STOP LISTENING TOUR EXECUTIVE INPUT

What you told us:

Keep funding research: it’s important and we need it!

Make sure we’re addressing Oregon-specific issues. Bonus points for statewide applicability.

Immediate needs must be balanced with forward-looking opportunities and threats.

Applied outcomes should be realistic for small-scale operations.

PLEASE increase our access to and education about research results.
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RESEARCH SUMMIT: NOVEMBER 1-2, 2018

Leigh Bartholomew David Beck Ted Casteel

Kevin Chambers Mark Chien Jason Cole

Dai Crisp Sadie Drury Gina Hennen

Greg Jones Anthony King Ken Kupperman

John Pratt Herb Quady Michael Moore

Ray Nuclo Harry Peterson-Nedry Julie Tarara

Jason Tosch J.P. Valot Chad Vargas

Facilitated by: Jessica Mozeico



LOOKING TO THE FUTURE: KEY ISSUES TO ADDRESS

IMPLICATIONS OF A

CHANGING CLIMATE

INCREASED MECHANIZATION / 

DECREASED SKILLED LABOR

INCREASING PRODUCTION COSTS

DISEASE AND PEST PRESSURES

DIVERSIFICATION OF 

SCALE OF OPERATIONS

GROWING DEMAND FOR

SUSTAINABLE FARMING



NEW STRATEGIC PRIORITIES FOR V&E RESEARCH

WINE QUALITY
Support advancements in wine quality and site expression by enhancing markers of quality in the 
vineyard and winery.

1.

SUSTAINABLE PRODUCTION

Lead in developing sustainable practices to minimize inputs and reduce impact.2.

CHANGING CLIMATE

Facilitate adaptation of vineyard and winemaking practices to future climatic conditions.3.

FOUNDATIONAL RESEARCH
Foster viticulture and enology discovery that has the potential to provide foundations for future 
applications that address the other three strategic pillars.

4.



Champion continuous improvement of Oregon’s capacity to 

produce world-class wines that reflect a sense of place by 

sponsoring industry-leading research in the development of 

sustainable practices and climate-adaptive skills.
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ECONOMIC IMPACT

OF RESEARCH

Quantify and inform 
financial impact of 

implementation

EDUCATION AND 

OUTREACH

Enable vineyards and 
wineries to apply 
research results

WHAT IS REQUIRED FOR SUCCESS?

TRACKED AND 

MEASURED METRICS

Relevance of Topics

Quality of Research

Utility of Results
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WHAT’S NEXT? OPERATIONALIZING THE STRATEGIC PLAN

REVISE RFA 
DOC & REVIEW 

PROCESS

IDENTIFY NEW 
FUNDING 

OPPORTUNITIES

CREATE ONLINE 
KNOWLEDGE 

CENTER

DEVELOP 
SCORECARD TO 

TRACK PROGRESS

Align 
applications 
and review 

process with 
new strategic 

priorities

Matching 
grants

Leveraged 
funding

Private / public

State / federal / 
global?

Ensure past, 
present and 

future 
research is 

easily 
accessible

Track, 
measure and 
communicate 
how your tax 

dollars are 
invested for 

impact



QUESTIONS? ASK YOUR RESEARCH LEADERSHIP TEAM

Leigh Bartholomew David Beck Ted Casteel

Kevin Chambers Mark Chien Jason Cole

Dai Crisp Sadie Drury Gina Hennen

Greg Jones Anthony King Ken Kupperman

John Pratt Herb Quady Michael Moore

Ray Nuclo Harry Peterson-Nedry Julie Tarara

Jason Tosch J.P. Valot Chad Vargas



RED BLOTCH FUNDING APPEAL

DR. GREG JONES
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Logo here

FUNDING FOR RED BLOTCH RESEARCH
Dr. Greg Jones, Erath Family Foundation



The Problem

▪ Grapevine Red Blotch Virus was discovered in 2012

▪ GRBV affects vineyards across Oregon

▪ Vineyard health and sustainability

▪ Wine quality

▪ Questions:

– How widely spread is GRBV in Oregon vineyards?

– Is it spreading? If so, how? 



The Solution: Accelerate Research
▪ The OWRI Red Blotch Study Team is formed in 2017

– Virology, entomology, plant physiology and enology

▪ In 2018, a $500,000 commitment from Domaine Serene

– Enhanced GRBV research in the Willamette Valley

▪ Regional and multi-state research   

– OSU SOREC

– WSU, UC Davis, UC Berkeley, Cornell

▪ Working towards science-based extension recommendations in the 
vineyard and cellar

– A red blotch information webpage on the OSU Extension website

– Annual red blotch meeting in November in Salem 



The Team and Objectives

Team

▪ Jana Lee, USDA entomology

▪ Joyce Loper, OSU, science leader

▪ Bob Martin, USDA virology

▪ James Osborne, OSU enology

▪ Michael Qian, OSU flavor chemistry

▪ Patty Skinkis, OSU viticulture

▪ Vaughn Walton, OSU entomology

Other team members:

▪ Achala KC, OSU pathology

▪ Alex Levin, OSU viticulture
Project managers: Leigh Bartholomew and Mark Chien

Objectives

▪ Evaluate genetic diversity of 
GRBV

▪ Identify vector(s)

▪ Map GRBV in vineyards

▪ Understand vine physiology 
and fruit quality impact

▪ Determine impact on wine 
quality

▪ Develop GRBV information 
website



▪ Domaine Serene wine industry matching funds challenge: $ 500,000

▪ Erath Family Foundation $   30,000

▪ Oregon Wine Board research projects (FY ’19)

– Bhaskar Bondada “Red blotch microscopy” $   43,066

– Alex Levin “Red blotch cultural practices” $   56,314

▪ American Vineyard Foundation (UGMVE)

– Michael Qian “Red blotch flavor and aroma chemistry” $   70,800

Total matching funds $ 200,180

Matching Funds for Red Blotch



Your Support for Red Blotch Research!

▪ Acting as a community against a serious threat

▪ Example: Pierce’s disease check off in California

▪ Invitation to combat Red Blotch through research
– Meeting the Challenge Grant: $300,000 to go

▪ How to Make a Donation
– Donations can be made to the OSU Foundation

▪ Gifts of any size make a difference

▪ Initial research proposal and first year

report available upon request (ask Mark Chien)



Make a Donation

▪ Visit Ben McLuen at the OWRI booth #150 from 2-3 PM TODAY!  

▪ Contact Todd Bastian or Ben McLuen at the OSU Foundation
– Todd.Bastian@osufoundation.org or 541-737-8724

– Ben.McLuen@osufoundation.org or 541-737-5495

▪ Questions: Mark Chien, Oregon Wine Research Institute
– 541-737-1273

– mark.chien@oregonstate.edu 

.. and YOU!!



Red Blotch Proposal and Update: available upon request



4640 SW Macadam Ave. | Suite 240 | Portland, OR 97239

503.228.8336 | info@oregonwine.org

THANK YOU


