Why Oregon Wine Month?

THE BUSINESS CASE FOR OREGON WINE
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PROGRAM RESOURCES TO COME

¢ In advance of May, the OWB's Master of Wine Bree
Stock will offer virtual learning opportunities with
in-depth selling information on some of the sites and
winemakers that make Oregon distinctively compelling

¢ Dynamic and customizable sales decks available to
enhance promotional activities

® Regional sweepstakes for value-add consumer
messaging

e On and Off premise marketing support
¢ Digital marketing campaigns and social media

outreach




