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Oregon Wine is sourced from the power and the purpose of the place.

Choose True Character.

2 0 2 5  P R O G R A M  D E C K
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“
Because no place is like this place…

Contact Info:

Jess Willey
Research & Education Director 
Jessica@oregonwine.org 

Carissa Cook
Marketing & Insights Director
Carissa@oregonwine.org 

A place that wears its 
wild, audacious heart 
on its sleeve. 

Katie von Bargen
Communications Director
Katie@oregonwine.org

Gina Bianco
Executive Director
Gina@oregonwine.org 

mailto:Jessica@oregonwine.org
mailto:Carissa@oregonwine.org
mailto:Katie@oregonwine.org
mailto:Gina@oregonwine.org
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Needs 
Edits

May 2025

Campaign Kick-off Agenda:
Campaign Overview

Toolkits
Point-of-Sale
Media Plan

Other Resources
Budget

http://industry.oregonwine.org/resources/toolkits/oregon-wine-month
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What is Oregon Wine Month?

Since 2012, the Oregon wine industry has celebrated Oregon Wine Month annually in May to: 

• Increase visitation to Oregon wine country by framing May as the kick-off to Oregon wine 

country season.

 

• Increase purchasing of Oregon wine across all channels.

 

• Develop deeper affinity for Oregon Wine by forging an emotional connection with Oregon 

Wine drinkers.

Oregon Wine Month is a collaborative program administered by the OWB at the statewide level 

and featuring tactical execution at the business and regional association level.

Whether you represent a winery, AVA association, restaurant, retail shop, wine bar, or any other 

business that supports Oregon wine, consider how you can benefit from and amplify the Oregon 

Wine Month program. 

Together, we’ll make the biggest impact.
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Why Oregon Wine Month?

Oregon's wine industry generates nearly 40,000 jobs and Oregon wine grapes and wines 
support an $8.2 billion economic engine. This includes winery and grower revenues, 
wholesale and retail sales of wine, and related industries. More than 70% of these 
producers are small farms with as little as one or two people at the helm.

We celebrate Oregon this time of year in support of all the dedication, hard work and passion for 

all those involved.



O
R

E
G

O
N

 
W

I
N

E
 

M
O

N
T

H
 

2
0

2
5

 
P

R
O

G
R

A
M

 
D

E
C

K

Economic Impact of Wine in Oregon  

1,512
Number of Oregon Vineyards

6M 

Cases of Oregon wine 

sold in 2023

1,143
Number of Oregon Wineries

From U of O 2023 Winery and Vineyard Report (linked here)

$932 million 

Estimated value of wine sales

23
Number of American Viticultural Areas in 

Oregon

100+
Number of wine grape varieties 
grown in Oregon

https://industry.oregonwine.org/wp-content/uploads/sites/2/2023-Winery-Vineyard-Census-Final.pdf
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Quality of Wine in Oregon  

2.4% 

Oregon’s share of US wine 

production; 0.2% globally

8% 

Oregon’s average share of wines represented on 
prestigious ‘Top’ lists in 2024

3 

Oregon’s number of appearances at the 
#1 spot on media lists in 2024

35-40% 

Of planted acreage is certified sustainable or 
organic

From U of O 2023 Winery and Vineyard Report (linked here)

https://industry.oregonwine.org/wp-content/uploads/sites/2/2023-Winery-Vineyard-Census-Final.pdf
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2 0 2 5  C A M P A I G N  O V E R V I E W
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Toolkit

Visit the program toolkit on the 

Industry website for all assets and 
program information. This toolkit will 

be continuously updated.

industry.oregonwine.org/resources/to
olkits/oregon-wine-month/

Resources

Media Library

POS (print & digital)

Social Media Assets
Education Toolkit

Channel Specific Tools

DTC Toolkit

Trade Toolkit

Sell Sheets & Sales Tools
Activation Ideas & Checklists

Campaign Overview

Consumer Sweepstakes

Media Plan

Editorial Timeline
Brand Elements

http://industry.oregonwine.org/resources/toolkits/oregon-wine-month/
http://industry.oregonwine.org/resources/toolkits/oregon-wine-month/
http://industry.oregonwine.org/resources/toolkits/oregon-wine-month
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Celebrate Oregon Wine Month

Customers are excited to learn how they can celebrate Oregon Wine Month. In March, OWB will launch 
an updated 'Oregon Wine Month' landing page on its website, highlighting various ways consumers can 
participate in the celebration. The site will feature a list of businesses offering OWM promotions, 
events, sweepstakes, and other engaging ways for consumers to get involved.

Plan your Oregon Wine Month celebrations and enroll your business today.

What You Commit To:
• Offering an Oregon Wine Month promotion, events, or program. 
• Educating and training your staff on the significance of Oregon Wine Month.
• Actively promoting Oregon Wine Month in your marketing efforts.

What You Gain:
• A feature on our website, connecting you with an engaged audience.
• Support for your programs, events, and promotions through our resources.

For maximum exposure please enroll by the deadline to be included in consumer newsletters, 
social posts and media pitches. DEADLINE: April 1st 

This opportunity is open to wineries, distributors, restaurants, and retail accounts. Let’s come together to elevate Oregon 
wine and make this May unforgettable!

https://industry.oregonwine.org/marketing/oregon-wine-month-enrollment/?preview_id=42021&preview_nonce=564174258f&_thumbnail_id=-1&preview=true
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Social Media Campaign

Promotion of OWM activations, messaging and sweepstakes along 

with the #OregonWineAdventure campaign.

OWB will develop a social media content series featuring Oregon 

Wine Adventures. Get your business and customers involved!

1. Create Oregon Wine Adventure Content: Capture photos, 

videos or reels of customers or employees enjoying their 

Oregon Wine Adventure. 

2. Promote the Campaign: Share the campaign on your social 

media platforms, email newsletters, and tasting room 

signage.

3. Encourage Participation: Ask followers, visitors, and wine 

club members to create content showcasing their unique 

adventures with Oregon wine. 

4. Use the Hashtags: #OregonWineAdventure 

#OregonWineMonth #ChooseOregonWine

5. Call to Action: “This is my Oregon wine adventure” and 

“What’s your Oregon wine adventure” in their videos to 

spark further participation.

Share engaging posts and tag @OregonWineBoard.

More details including our Social Media Guidebook available on the 

toolkit

http://www.oregonwine.org/wp-content/uploads/sites/5/2025/01/Oregon-Wine-Month-2025-Guidebook.pdf
http://industry.oregonwine.org/resources/toolkits/oregon-wine-month
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TOOLKITS
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http://industry.oregonwine.org/resources/toolkits/oregon-wine-month
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http://industry.oregonwine.org/resources/toolkits/oregon-wine-month
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http://industry.oregonwine.org/resources/toolkits/oregon-wine-month
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Distributor Incentive

The Oregon Wine Board together with Oregon Pinot Camp will 

name one person the 

Best Oregon Wine Salesperson of the Year. The winner will be 

featured on OWB’s website and through social channels as well 

as receive an invitation and reimbursed expenses to 

Oregon Pinot Camp 2026.

Promote Oregon Wine Month by selling in strong programs, 

building impactful and well merchandised displays, selling in 

on-premise features, new points-of-distribution, staff trainings 

and making an overall impactful OWM activation in your 

market. 

This incentive is open to all distributor reps across the country. 

Further details coming soon and can be found on the Trade 

Toolkit. 

Applications are due by June 30th.
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POINT–OF–SALE
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D O WN L O A D  S E L L  S H E E T

https://industry.oregonwine.org/wp-content/uploads/sites/2/OWM_Sell-sheet-2025-v7c-1.pdf


O
R

E
G

O
N

 
W

I
N

E
 

M
O

N
T

H
 

2
0

2
5

 
P

R
O

G
R

A
M

 
D

E
C

K

O r e g o n  At - A - G l a n c e  M a p
U p d a t e d  2 0 2 5

https://www.dropbox.com/scl/fi/25bxeldked3atve0k0kcl/OR-pocket-map-digital-v1.pdf?rlkey=4vqowbn7963s9o0ws6j4v80ff&dl=0
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Point of Sale

Printed and digital POS will showcase the 
Oregon Wine True Character branding suite 
and feature the sweepstakes. Printed 
assets will be delivered upon request in a 
variety of designs and formats.

Case Cards (8.5x14)
Neckers 
Table Tents (4x6)
Menu Insert/Flyer (5x7)
All POS is available in two different designs

POS order form available January 31, 2025
POS orders are due by March 7, 2025

Fulfillment by early April

Please invite your trade contacts to 
complete their order forms.
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2025 MEDIA PLAN
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Media
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Strategic Partnerships
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VinePair

VINEPAIR IS THE MOST READ AND MOST INFLUENTIAL 
DRINKS LIFESTYLE PUBLICATION IN AMERICA. 

155K+ dedicated subscribers.

Custom Article
Banner Ad
Social Promotions
Newsletter

Oregon Public Broadcast

OPB Radio Spots (4/13-4/30 & 5/12-5/25)
Popular afternoon programming + broad rotator spots + targeted Splendid Table 

The Oregonian

Sponsored content and social promotions.
1.5M Impressions



O
R

E
G

O
N

 
W

I
N

E
 

M
O

N
T

H
 

2
0

2
5

 
P

R
O

G
R

A
M

 
D

E
C

K

Portland Airport

4/14/25 - 6/8/25

Baggage Claim Exit Wall Wraps

Framing both sides of the exit to 

baggage claim, “Celebrate Oregon 

Wine Month” messaging and visuals.

Oregon Wine will be the first wall wrap 

ever in this location

5/1/25 - 5/28/25

Oregon Wine Film feature on the four 

Digital Directory Kiosks in the 

terminals
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Tillamook

Oregon Wine partnership for the Tillamook Graze & Sip event on 

May 4th featuring Oregon wine and cheese. 

Oregon Restaurant & Lodging Association

 Oregon Wine Film ad featured for the 
 month of May on ORLA’s
 OregonAlcoholServer.com, Oregon’s 
 alcohol service training website serving 
 148,000 service professionals per month.

Wine.com

The largest online wine store will feature an Oregon 
Wine Month insert for targeted May shipments.

Travel Oregon

Content series
Social media promotion via paid and organic content
Media partnership support
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February March April May June

OWB 

Program 

Milestones

Collect OWM 
Enrollments

POS Order Forms Due Consumer Website 
Launch

Industry & Consumer 
Emails

Sweepstakes Launch & 
Promotion

Social Campaign 
Kickoff

Distributor Kickoffs

Full Oregon Wine 
Month Activation

Industry & Consumer 
Communications

Retail Activations

On-Premise 
Activations

Digital Promotions

Sweepstakes Winner 
Announced

Distributor Incentive 
Winner Announced

Wine Country Tourism 
Season Begins

Media

Targeted Local 
Pitches for OWM

Media Coverage & 
Engagement at 
Oregon Wine 
Symposium

FAM Tour 
Engagement

Critical Reviewer 
Hosting

Media Advisory

PDX Airport Wall 
Wraps

VinePair Activation

OPB Radio Spots

The Oregonian 
Activation

Press Releases 

PDX OWM Film is live

Wine.Com Mailers

ORLA Film Ad is live

Travel Oregon Content 
Promotion

Oregon Wine 
featured in Wine 
Spectator

Critical Reviewer 
Hosting

Events

Oregon Wine 
Symposium

Debut Oregon Wine 
Film at OWS

LIVE annual meeting

Oregon Wine Lounge 
at Travel Oregon’s 
Media Marketplace

Sponsor: 
Oregon Governor’s 
Conference on 
Tourism

Tillamook Graze & 
Sip May 4th

Memorial Day in Wine 
Country

Oregon Pinot Camp

Editorial Calendar
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ADDITIONAL RESOURCES
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Oregon Wine Month Creative

Oregon Wine Month Logos including wordmarks, brandmarks and regional assets.

Style Guides.

Digital Assets. 

DOWNLOAD ASSETS

D OWN L OA D A SS E T S

https://www.dropbox.com/scl/fo/251hk7291sw1qdqdhuu2l/ADof6cQdnt8zH7BSJtid5Co?rlkey=fzy9nfg5b0q0i5genivzdesnv&st=q8qich6s&dl=0
http://industry.oregonwine.org/resources/toolkits/oregon-wine-brand/
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Wordmark



O
R

E
G

O
N

 
W

I
N

E
 

M
O

N
T

H
 

2
0

2
5

 
P

R
O

G
R

A
M

 
D

E
C

K

Brandmark
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Brandmark Usage
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Regional Assets
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Oregon Wine True Character brand standards

This style guide is designed as a reference tool to assist you in implementing the brand clearly and with a 
consistent look and feel. A consistent identity will help us build and maintain the reputation of Oregon Wine 
and strengthen the way audiences understand our brand.

Questions? carissa@oregonwine.org.

industry.oregonwine.org/resources/toolkits/oregon-wine-brand/

COLORS

TYPOGRAPHY Primary: Kepler (free alt Georgia) 

Secondary: Avenir (free alt Helvetica)

WORDMARK REGIONAL ASSETS

DOWNLOAD ASSETS

D O WN L O A D A SS E T S

mailto:neil@oregonwine.org
https://industry.oregonwine.org/resources/toolkits/oregon-wine-brand/
http://industry.oregonwine.org/resources/toolkits/oregon-wine-brand/
http://industry.oregonwine.org/resources/toolkits/oregon-wine-brand/
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Media Library

The OWB has provided a new media library for promotions across all sales channels and social platforms.  
These photos were partially funded as part of a Travel Oregon Wine Country License Plate Grant

This free resource provides images 

gathered from across the state:

• All 6 regions represented

• Downloadable images from 9 

unique albums

• Ability to upload shots

• User friendly resource 

(Crowdriff Platform)

ACCESS LIBRARY

A C C E S S  L I B R A RY

https://industry.oregonwine.org/oregon-wine-month-trade-partner-participation-form/
https://industry.oregonwine.org/oregon-wine-month-trade-partner-participation-form/
https://platform.crowdriff.com/m/oregon-wine-media-library
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2 0 2 5  B U D G E T
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Trade Marketing

31%

Creative Management

5%

Point-of-Sale
20%

Media Plan

44%

2025 Budget Breakdown ($160,000)

Trade Marketing Creative Management Point-of-Sale Media Plan

$70K

$50K

$7.5K

$32.5K
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Thank You!

Q u e s t i o n s  o r  c o l l a b o r a t i o n  

o p p o r t u n i t i e s ?

C a r i s s a @ O r e g o n W i n e . o r g
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