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Oregon Wine is sourced from the power and the purpose of the place.
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a

DTC Toolkit
Trade Toolkit
Sell Sheets & Sales Tools
Activation Ideas & Checklists
Sweepstakes

Robust print, digital and
experiential media buys.

Partnership and results driven.

Multi-faceted social media
campaigns.

Resources

Media Library
POS (print & digital)
Social Media Assets

Education Toolkit

Trade Programming

Point-of-Sale,
distributor incentive program,
retail partnerships,
and in-store activations.


http://industry.oregonwine.org/resources/toolkits/oregon-wine-month

2025 Oregon Wine Month Results

12 90
Paid Media Media
Partnerships Mentions

11,000 2,000+

Sweepstakes New Followers
Entries on Socials

16.5M 183M
Paid Media Reach
Impressions (May)

Overview

6

Major Retail
Chain
Activations

250+
Wineries &

Associations
Engaged

1700%
impression
increase
YOY
oregon
win

month



Oregon Wine
Month
g Sweepstakes

3 winners:
Rogue Valley Package
Umpqua Valley Package

Willamette Valley + Portland

OLEOOI Package

win
scan ﬂ%lonth

MAY 1-MAY 31

11,000 entries

@OREGONWINEBOARD
OREGONWINEMONTH.ORG
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Portland Airport

Wall wrap on baggage claim exit walls
(12 weeks+)

Digital Directory Kiosk 6wks
Supported by Travel Oregon

Results: Estimated 3.2M Impressions

4 9 0/ of Frequent Flyers responded
O after noticing an ad in the airport.

\

61% conducted an 39% scanned a 7% researched a
online search QR code travel destination

WELCOME TO YOUR

OREGON WINE coUl
ADVENT

OREGONWINEMONTH.COM
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WINE

ANSWER ... OREGON!

wirefoly 7 1 Con you guess the region? From voicanic sails to

8 long curmar daye Ing cver 70 grape varieties, s region =
From the verdant Willamette Valley to the g itk mong oo, Svrkos Wit tae ki s kel
rugged Rogue and Umpqua Valleys, Oregon is a Guess.,
wine wonderland. Ancient, well-draining seils # Lots of daylight & Weli-drsined 8 anciers s3ils & Wilgly

make vines work hard to produce vibrant Pinot o oo

Noir and over 70 other grape varieties

el Ready for the sswer?

It's Oregent Calcbrate Orogon Wina Month this May by
ciscowering what makes this place so speclal
Secegonwineboad

Wine Folly promoted Oregon Wine ~A—
Month through a dynamic, multi- SR Hcgion (i
channel digital campaign

Social Media Quiz -

& Learn more at WineFoliz.com

#OregenWneMonth #regoniWiee APnotNar W el mvin
miameievaley

‘ tuscanwinery (4 cluarly reed to become mom larilnr with
P the US wine rogonall s ¢
w 1%k Resly

E-Blast @, ‘ . vQv R
Banner Ads v @ WINE FOLLY ()“}'S{‘é()n S e s

@ &dd a commant

816k+ impressions,
2,371 engagements

ine Spectator

ENTER TO WIN AN

i OREGON WINE
~_ GETAWAY »

A e e Wine Spectator digital and print ~ ~fezéee I "o
campaign for Oregon Wine ‘ ] e
Month.

MAY 1S ORECON WINE HONTH.

© WINE POLLY Guies  Oripos  Segions  Tooks  Schod  Cho Shep  WineFalys

¥/ |
The Best Place to YINE FOL Ly w/J Newsletter
Learn AboutWine: - =, S Digital Ads
o Y TN\~ /| Oregon Full Page Feature

A8 & & & & &

3.2M impressions
48% CTR
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YINEPAI

VinePair and Oregon Wine Board collaborated on a multi-faceted campaign spanning content, promotion and display.
Custom Content Feature, Social Promotions, Newsletter Email Promotion, ROS Media (banner ads)

1M+ impressions, 718k+ engagements, 27% CTR

5M
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45.5M

INFLUENTIAL DRINKERS

& tacebook com

« VinePair's post
‘ VinePair with Oregon Wine.
L °

Home to more than 70 wine varieties, there's a
glass for everyone in Oregon, Raise a toast with this
iconic region this May and celebrate Oregon Wine
Month. - with Oregon Wine.

Oregon Wine Country:
A Haven for Intrepid Palates
and Adventurous Souls

O Q &
VinePaie

‘Oregon Wine Country: A Haven for Intrepid Palate...
This May, the Northwest is calling. Check out
Oregon Wine Month and experience the culture, the
regions, and the small producers that make it worth
the trip.

Oregon Wine Country: AHaven [
for Intrepid Palates and Advent

May in Oregon wine country bring.

| 00 2.4

LEARN MORE

Visit site

PODCAST pr N
LISTENERS

150K 3.8M

EMAIL SUBSCRIBERS

VINEPAIR.COM é//' N TOTAL SOCIAL REACH
~@§

250K

APPLE NEWS REACH

\ vinepair @ - Following

Paid partnership with oregonwineboard

This May, the Northwest is calling. Check out
Oregon Wine Month and experience the culture,
the regions, and the small producers that make
it worth the trip. With @0 et

This May, the Northwest is calling.
Check out Oregon Wine Month and
lexperience the culture, the regions, and
the small producers that make it worth
the trip.

Oregon Wine Country: A Haven for
Intrepid Palates and Adventurous
Souls

Partner Content with Oregon Wine Board.

Words: Mark Stock

May in Oregon wine country brings bright wines and verdant vineyard rows.
Tasting rooms from southern Oregon up through the Willamette Valley and east
to The Rocks District of Milton-Freewater welcome guests with new wine
releases and the enchanting surroundings that created them. This special
stretch of time, otherwise known as Oregon Wine Month, unfolds before a
backdrop of swirling red-tailed hawks, bustling farmer's markets, towering
evergreens, and fragrant fresh air.

READ MORE




Or.

OREGON WINE MONTH 2025 PROGRAM DECK

TRAVEL
OREGON

The OWB x Travel Oregon campaign collaboration generated a 143% increase in clicks, and 71% increase in click
rate (CTR) compared to last year.

The TO partnership included paid digital and social media along with support in bringing the Portland airport
activation to life.

2.16M impressions, 36k+ engagements, 1.1% CTR

traveloregon &
Sponsored

Q fraveloregon @ - Q traveloregon @ .

Sponsored Sponsored

—n traveloregon @
| Sponsorad

Oor.eoon
wWIin

month

Learn more >

CHOQSE ADVENTURE. CHOOSE OREGON WINE.

Qv W

fraveioregon Meet Ihe makers shaking up Oregon’s wine
scene with fresh perspectives.

oreoon
wine
month

Learn more >

traveloregon Unwind at slays where the tasting room is O Q a m

Just steps from your door

Learn more >

traveloregon Ready to plan your next Oregon wine
adventure?
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COME GRAZE
WITH US.

You're invited to our Oregon Wine
Month celebration on May 4 at the
Tillamook Creamery.

kX
ook SR

Strategic partnership with Tillamook Creamery for the Graze & Sip event on May 4th. Tillamook's largest
single-day event with 317 participants. 8 wineries from all six Oregon regions were represented and the
Oregon Wine Film featured.

The new Oregon Wine Film was featured as a video ad during the
ORLA alcohol server permit course online, reminding almost 80,000
Oregon Restaurant beverage service employees in Oregon to recommend Oregon
& Lodging Association wines.




Or.

OREGON WINE MONTH 2025 PROGRAM DECK

Local Activations

Radio spots and features on Splendid Table podcast.

330k+ impressions

KGW

172 TV Broadcast spots.
2.9M impressions

The Oregonian

Sponsored content and social promotions.
550k+ impressions

Willamette Week

Print and digital ads.
105k impressions

Portland Monthly

Newsletter and social posts.
70k+ impressions

Sip Magazine

Leaderboard digital ad and newsletter feature
375k impressions

1
oregon
win
month

\.‘/

CHODSE
ADVENTURE.

CHOOSE
OREGON WINE.

ol
&

. Oregon Wine
C « Month this May and discover your unique

b i CHOOSE
w_ukmu“lmm’li ADVENTURE.

CHOOSE
OREGON WINE.

oregon
win
month J

Oregon Wine Celebrate Oregon Wine Month this May and discover your
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Social Media
Campaign

A multi-platform campaign celebrating
Oregon Wine Month.

Highlights included #OregonWineMonth
content, #0regonWineAdventure travel
features, interactive
#ShareandPairSundays, and sweepstakes
promotion. Drove traffic, engagement,
visibility, and community participation.

Instagram

Oregon Wine Month was our highest trafiic month yet, with overwheiming respons to our organic posts and significa
and non-followers alike in response to nudges to enter the Oregon Wine Giveaway Sweepstakes. Popul
Sweepstakes packagss, stor e

15.9K 858 167,086 4461

Followers Follower gain Visibility Engagment

M: Reach + Impressions M: Interactions + Clicks

agement from followers
ighlights of regional

Nine Giveaway S
throughout the month, and sharable content

n Facebook

with deviation specifi to paid ads. By creafing a custom audience, we wers able fo directly target non-
toenter our Oregon Wine This was the biggest gain

25,582 1,065 174,584 4,269

Followers Follower gain Visibility Engagment

M: Reach + Impressions M: Interactions + Clicks

LinkedIn

Oregon Wine Month brought many opportunities to ighiight partners and acknowledge media mentions of wine regions, wineries and vineyards, and
events. We saw significant traction in sharable content and shoutouts from several publicafions.

2,685 118 54,492 924

Followers Follower gain Visibility Engagment

M: Reach + Impressions M: Interactions + Clicks

2,000+ new followers

200+ wineries engaged

200k+ impressions
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Social Media Highlights

12:21Q
oregonwineboard v°®

Oregon Wine Board
Oregon Wine Country

If you needed a sign to
visit Oregon Wine

Country, this is it.

Ov Q2 'V W

oregonwineboard Enter by May 31 for a chance to win the Oregon
Wine Getaway Sweepstakes! Three lucky winners and their guests will
experience an unforgettable Oregon wine country adventure, complete
with stunning landscapes, world-class wines, and the warm hospitality
that makes Oregon wine so special.

#OregonWineAdventure
Sweepstakes Promotion

12:21Q
oregonwineboard v*

Oregon Wine Board
Oregon Wine Country

oregonwineboard What's on the menu for this #ShareandPairSunday?
Cheese and wine, of course. Tillamook Cheese, a true Oregon icon,
perfectly complements the complex and balanced flavors of
#OregonWine, making this pairing the ultimate celebration of local
craftsmanship. Bring together the best of our local flavors for the
perfect way to experience the heart of Oregon. Discover Tillamook
Cheese and Oregon Wine together at the Graze & Sip event at the
Tillamook Creamery on May 4th. Tickets available now. Cheers to the
flavors of our state!

Share & Pair Sundays

12:219
oregonwineboard v°®

Oregon Wine Board
Oregon Wine Country

O Q2 V W
nomnom_nori + TOP 5 LUXURY WINE TASTING EXPERIENCES WITHIN
AN HOUR FROM PORTLAND, OREGON

May is Oregon Wine Month! We have countless reasons to celebrate!
Willamette Valley has been named one of the top wine destinations in
the world, and even took a number one spot this year, over
Champagne (according to @vinepair). Part of what makes this place
special is a signature rustic charm. Oregon winemakers and grape
farmers are some of the most steadfast stewards of the land. | do think
hat people, even locals, don't realize that we also have world class...

Influencer Partnerships
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Trade Highlights

Wine.com

Postcard inserts in shipments to
20,000 households.

+9% Oregon wine sales growth vs LY
244 new Oregon SKUs

Costco

Custom posters for OWM displays in
110 stores in the mid-west

Safeway Albertsons

NVWA Sales Tips Newsletter focused on Oregon
sent to 500+ Wine Stewards.

In-store audio ads in Oregon and Seattle.

1.1M impressions

Gary's Marketplace

In-store displays supported by
robust digital, social and SMS campaigns.

340k impressions, 130% Oregon wine sales growth

Harris Teeter

In-store video ads in 156 locations.

Winebow

ore%on
Month

N A P A A LLEY

or.eoon
Quick Tips win

Oregon, USA
(Oregon is a Pacific Northwest state, north of California, south of Washington State.

KNOWN FOR:

MAIN GRAPES:

Wonder Sessions: Distributor education in IL for Oregon Wine

+15% volume growth in Q2 vs PQ2

CHOOSE ADVENTURE. e L
CHOOSE OREGON WINE. UNTRY.
Enter to win an

Oregon Wine
Getaway

ADVENTURE.

CHOOSE "~ ™ T
' onseonwms.

b

ey

l Climate ":‘_'_5:_:'_—":-—-""-‘-"':—
l

Vineyards St

LI43 =
Quality =ssmswmeemmmsr
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Point-of-Sale

Over 15,000 pieces sent to 15 states

"l oregon
win
month

CHOOSE
ADVENTURE.

CHOOSE
OREGON WINE.

Eﬁg o

OOSE ADVENTURE.

oregon
win
month

CHOOSE
ADVENTURE,

CHOOSE
OREGON WINE,

or.e
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Distributor Incentive

Congratulations to Laurel Wear!

Laurel led a multi-tiered campaign with Binny’s Beverage
Depot (lllinois’ largest wine retailer) through executive-
level relationship building, targeted staff education, and
consumer outreach. This strategic effort resulted in nearly
1,000 cases sold and a 63% year-over-year volume lift
for Oregon wines within Winebow’s portfolio.

"I'm always talking about Oregon wines. But more and
more, people really want to listen! This past May, between
consumer events and staff trainings, it's incredible to see
the momentum for Oregon wines. They are exactly what
buyers and consumers are looking for: elegant, easy to
drink, and consistently high quality across the region."

Laurel has been invited to be a camper at

Oregon Pinot Camp 2026. We look forward to hosting
Laurel in Oregon and properly thanking her for support of
the Oregon wine industry

Thank you to WVWA and OPC for their support and
partnership with this program.

Laurel Wear
Key Account Specialist

Winebow
Best Oregon Wine Salesperson of the Year.
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2025 Budget Breakdown OWM

Budget: $160,000
Actual: $126,263

Spend

B Trade Programming
B Media
B Creative

M Point-of-Sale

S5k pre-committed spends rolled into next year’s budget
Lower than expected Point-of-Sale orders
Shifted funds over to media and trade programming
Travel Oregon partnership

Or.
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Executive Summary

Highlights & Wins

OWB made it’s largest and most strategic multi-channel
investment in Oregon Wine Month in 2025.

Strong cost-efficiency, highly optimized cost per impression across
paid media.

Built deeper retail and distributor partnerships with the Oregon
wine category.

Created content and campaign structures that are scalable and
repeatable.

Opportunities & Learnings

Point-of-sale materials underperformed in orders. Further
research is needed to understand barriers and improve relevance,
timing and delivery.

Trade programming efforts were impactful but require more lead
time and earlier alignment with wineries to integrate with the
activations they’re already planning in key markets.

Oregon Wine Month has the potential to deliver even greater
impact as part of a broader seasonal campaign, positioning it as
the launch point for wine country travel, storytelling, and sales
momentum throughout the summer.

Deeper winery engagement is critical. Collaboration remains a key
strength.



RO G

MONTH 2025 P

OREGON WINE

Thank You

Next Steps:
Oregon Wine Month survey

Oregon Wine Month planning begins this fall.

Carissa Cook
Carissa@OregonWine.org
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